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A landmark is threatened 


See page 20 


WHEN AN IDEA IS CREATED... 


AN ALL ELECTRIC DESIGN MAKES IT WORK. 


An all electric design gives you the freedom to take an 
architect's idea . . . born of free imagination and turn it 
into a reality. 


An all electric design offers the most versatile variety of 
heating systems: Systems to accommodate any configura- 
tion. Systems intermixed in one building. Systems with 
room-by-room temperature control. Systems using heat-by- 
light. All of them, compatible with electric cooling. And 
there’s no need to install boiler rooms and smokestacks. 


An all electric design is the modern, flexible way to turn 


A CORPORATION 
Serving New Mexico For Over 20 Years 
NO JOB TOO LARGE—OR TOO SMALL 


ALMOST EVERYTHING IN ROOFING 
AND SHEET METAL 


GOODRICH ROOFING IN 
ALBUQUERQUE FOR GOOD... 


OUR CREDENTIALS ... THOUSANDS OF 
SATISFIED CUSTOMERS 


FREE ESTIMATES 


(505) 345-1854 


3402 Stanford Drive, N. E. 
ALBUQUERQUE, NEW MEXICO 


Happiness is having а good roof by Goodrich 


San Pedro Branch Library 
Architect Hohn Reed 


beautiful concepts into practical buildings. And it gives 
unmatched comfort and convenience at competitive cost. 


These are good reasons why an all electric design has prov- 
en the choice in many buildings throughout New Mexico. 
These are good reasons to get further information on the 
all electric design for your next building. 
Write: Engineering Soles Department 
Public Service Company of New Mexico 


Post Office Box 2267 
Albuquerque, New Mexico 87103 


TRAFFIC CARPET 


PROVEN PERFORMANCE CARPETS IN 


WOOLS, NYLONS, ACRYLICS SPECIFICAL- 
LY DESIGNED FOR HEAVY TRAFFIC USE 
IN COMMERCIAL BUILDINGS, CHURCHES, 
OFFICES, SCHOOLS, ETC. LET WELLBORNS 
SHOW YOU SAMPLES FOR ULTIMATE 
PATTERN AND COLOR SELECTION. 
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DECORATING 
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"The parapet design would have been a problem with- 
out the nailable chord feature.” 


This is the feeling of the J. Murray, architectural 
firm in Hobbs. They go on to say . "we are very 
pleased with the TRUS JOISTS. We plan to use them 
again.” 


In the case of this medical building, extra expenses 
were saved because roof deck and ceiling materials 
were nailed directly to the wooden chords, 

Save the contractor work. 


Save the client money. 


D. H. D. Medical George B. McGill 


Professional Bldg 


Hobbs, New Mexico 7100 Constitution Avenue N.E. 


Albuquerque 505/256-2058 
J. Murray, A. A. 


SANTA FE ° ALBUQUERQUE 


| — — 


| ТЇ їй 800 SANTA FE BUILDERS SUPPLY CO. 


L 1803 6TH STREET, N.W ALBUQUERQUE, NEW MEXICO 243-5552 ® 87107 


... 


2137 Mills Ave. 4800 Pan American Hwy., N. E. 
El Paso, Texas Albuquerque, New Mexico 
915— 533-9060 505— 345-2405 


DISTRIBUTORS FOR: 


UNISTRUT Metal Framing KEENE PENN METAL movabie partitions 
TELESPAR TUBING LOGAN Wire Partitions 


Also Racks, Shelving & Other Architectural Products 
— Please Call For Design Assistance — 
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Now Available State Wide: 
CREATIVE 


KINNEY Brick COMPANY ING. 


CONCRETE Manufacturers of; Distributors for: 
PRODUCTS e Common Brick e Summit Brick Co. 
e Patio Brick e Acme Brick Co. 
& e Face Brick e Major Brick Co. 
e Roman Brick € Eureka Brick Co. 
e Norman Brick e Texas Clay Products 
tone e "SCR' Brick е ө ө ө ө ө ө ө 


Samples and information upon request 


in 6 shapes, 17 sizes 
Also available in colors 


made in New Mexico by 


Visit Our Office & Showrooms at Plant 
5 miles South just off of Second Street 


ALBUQUERQUE 
GRAVEL PRODUCTS Phone rand АМ 87103 
COMPANY "m , 
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McMURTRY PAINT & GLASS / 
A VALSPAR COMPANY 


Complete Architectural Services 


for WE CAN DO A QUALITY BUILDING 

Paints and Gloss JOB FOR YOU AT LESS COST WITH 
WEYERHAEUSER LAMINATED WOOD BEAMS 

Distributors for: WEYERHAEUSER LAMINATED WOOD ARCHES 
VALSPAR PAINTS WEYERHAEUSER LAMINATED WOOD DECKING 


See us for complete Weyerhaeuser Structural Roof Systems. 
L.O.F. GLASS We can do the complete job from estimate through erec- 
tion. Coll for estimates or more information. 
Complete line of— 


Fine carpets and drapes A — 


haeuser Architectural Specialty Dealer 
Industrial Coatings ә 2 i х н " 
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Wallpapers À 


1008 Marquez Pl. Phone 982-4661 
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FALL PANELING 
FESTIVAL 


— at real values — 
Georgia-Pacific introduces real 
wood paneling with the aged look 
of the Old World. Warm! Charm- 
ing! Beautiful as a background for 
any decor from nordic cool to the 
sensuous pleasure of Old Spain. 


Riviera and Chateau Old World 
panelings have earned the Good 
Housekeeping Seal. 


Durable factory finish resists 
most household stains — wipes 
clean with a damp cloth. 


Factory finished moldings are 
available to harmonize with your 
choice of paneling. 

AVAILABLE IN: 

Old World Riviera Birch 
Old World Riviera Knotty Cedar 
Old World Chateau Oak 
Old World Chateau Pecan 
Old World Riviera Knotty Pine 


See them at your local deolers 


GEORGIA-PACIFIC 


CORP. 
4021 Edith Blvd. N. E. 
Albuquerque, N.M. 87107 


desigu interior, inc. 


YOUR OFFICE 
PROFESSIONALLY 


DESIGNED 


YOUR IMAGE 
e PROFESSIONALLY 
| | CARRIED OUT 
YOUR COMFORT 
DESIGNED FOR 
EFFICIENCY 
OUR SHOWROOMS ARE 
FOH YOUR CONVENIENCE 
COMPLETE FOR 
YOUH TOTAL OFFICE ACCESSORIES 
by 
Herman Miller & Knoll Assoc. 
5021 Lomas Blvd., N.E. 


Albuquerque, N. M. 87110 
Tel: (505) 268-4307 


CAST-CRET 


ARCHITECTURAL AND 
CUSTOM PRECASTING 


Products limited 
only by the 


Architects’ Imagination. 


CAST - CRETE Inc. 


The Paper Mill, Inc. The Inkwell, Inc. 
132-W. Las Cruces Ave. 314 Ninth St. 
Las Cruces, N. M. Alamogordo, N. M. 


2501 Princeton N.E. (505) 345-1070 
Albuquerque, New Mexico 87107 
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NEIGHBORHOOD CENTER AND SWIMMING POOL 


COMPLEX 


A multi-purpose neighborhood 
facility has been designed to serv- | 
ice the needs of the South Valley 
population of Albuquerque. De- 
signed by Harvey S. Hoshour, 
AIA, the neighborhood center will 
include a bathhouse and swimming 
pool а multi-purpose meeting 
room and social center, plus of- 
fices for counseling and advisory 
services. 

Mr. Hoshour explained the archi- | 
tectural concept of the center: "The | 


South Valley area of Albuquer- 
que has a long and rich tradi- 
tion of Spanish culture dating 


back several centuries into history. 
The present day population still 
remains predominantly Spanish. 
Traditionally, the plaza has been 
the central focal point of every 
Spanish community in New Mexi- 
co. The plaza has served as a 
central meeting place with which | 
all citizens of the community could 
identify, both physically and sym- 
bolically. It was a living space 
which was in constant use and 
which could be claimed by all 
members of the community as their 
own. 

"The South Valley Neighborhood 
Center has been conceived 


as a 


HARVEY S. HOSHOUR, ARCHITECT 


group of buildings which will cre- 
ate a similar type of plaza and 
which will offer all of the virtues 
traditionally associated with the 
Spanish plaza. It is intended to 
provide a central, open space with 
which all present day members of 
the community can identify just 
as the traditional plaza did in the 
past. 

"The plaza will replace the usu- 
al long, austere corridors as a 
means of circulation between the 
inter-related activities of the Cen- 
ter. It is intended also to serve 
as an outdoor gathering area where 
people may meet, play, or simply 
rest. 

"Ample landscaping, brick pav- 
ing and a small decorative foun- 
tain will recall essential elements 
of the traditional Spanish plaza." 


NEW SUBDIVISION 
REQUIREMENTS 
A POLICY STATEMENT OF 
NEW MEXICO HEALTH AND 
SOCIAL SERVICES DEPT. 
The development of fringe areas 
and subdivisions that are not pro- 
vided with municipal water and 
sewage facilities is creating a con- 
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“concerned, 


tinuously growing problem in pro- 
per protection of the public health 
and management of the environ- 
ment in these areas. The situation 
has been accentuated due to the 
increased use of water, installation 
of garbage disposal and other auto- 
matic equipment, and the results 
of the accelerated use of deter- 
gents. Septic tanks and leaching 
systems were never intended for 
use in closely built-up housing ar- 
eas, and it is the policy of this de- 
partment to require, where author- | 
ity is granted, the installation. of 

public water supply and waste wa- 

ter collection and treatment sys- 

tems. 


As a result of the above situa- 
tions public health agencies are 
sstablishing minimum lot size re- 
juirements where individual wa- 
ter and/or sewage installations are 
Therefore, the New 
Mexico Health and Social Services 
Department has established a pol- 
icy that is essentially in conform- | 
ance with the recommendations of 
the American Public Health Asso- 
ciation, the American Society of 
Planning Officials, and the Confer- 
ence of State Sanitary Engineers. 

Briefly, the policy for inspection 
or approval of all new subdivisions, 
including two or more lots, involv- 
ing individual water and/or sew- 
age installations by Health and So- 
cial Services Department personnel 
shall be based on the following 
minimum lot size requirements for 
each individual house: 


a. One-half acre (21,780 sq. ft.), 
or larger, where both a pri- | 
vate water supply and a pri- 
vate sewage disposal system | 
are to be located on the same 
lot. 

. One-fourth acre (10,890 sq. 
ft.), or larger, where a public 
water supply is available but 

a private sewage disposal sys- | 
tem is located on each lot. 


It should be noted that the above | 
requirements are minimum sizes of 
lots, as some conditions can very 
well require larger lots for ade- 
quate facilities. | 

In order to obtain approval | 
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ALWAYS SPECIFY 


STRESTCRETE 


SLABS 


PERFECT FOR... 
€ APARTMENT 
e SCHOOL 
@ MOTEL 
CONSTRUCTION 


Fire-safe, Low-Maintenance Roofs 
and Floors by.. 


THE 


BUILDING PRODUCTS CO. 


P.O. BOX 9977 EL PASO, TEXAS PHONE 772-1451 


HARRIS GLASS 
COMPANY, INC. 


“You Can See Thru YON Our Business!!!’ 
V^ 
RETAIL CONTRACT 


€ GLASS 
€ PLASTICS 
€ ALUMINUM DOORS 
€ ALUMINUM WINDOWS 
€ ALUMINUM STORE FRONTS 
@ WINDOW WALLS 


SERVICE THROUGHOUT NEW MEXICO 
SANTA FE 


1224 Calle La Resolana 
Phone 982-5204 


ALBUQUERQUE 
1223 4th N.W. 
Phone 247-0731 


OUR 33RD YEAR CLIMATE DESIGNING 
PAINT FOR THE SOUTHWEST 


H ANLEY'S and the 


S NEW WORLD 
Ў M. COLOR 


ARCHITECTURAL PAINTS 
FOR BEAUTY AND 
PROTECTION 


TECHNICAL COATINGS FOR 
PROTECTION — FUNCTION 
AND BEAUTY. 


SUNFOE 
AMBASSADOR 


HANLEY PAINT MFG, C., ING. 


EL PASO, TEXAS LAS CRUCES ALBUQUERQUE 
PH. 532-6921 NEW MEXICO NEW MEXICO 
PH. 755-9821 PH. 523-1222 PH. 265-1524 
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of this agency, data must be sub- 
mitted which demonstrates the lev- 
el of the ground water table, and 
percolation tests must be conduct- 
ed at a rate of at least 1 per ten 
lots (6 per lot are needed for final 
septic system design) to demon- 
strate the suitability of the soil 
for the construction of private sew- 
age disposal systems. 

It is the responsibility of munici- 
pal and public health officials to 
administer available laws and reg- 
ulations to protect the environment 
from deterioration, and the public 
from undue expense, inconven- 
ience, and disease. The Health and 
Social Services Department strong- 
ly urges health and municipal of- 
licials to exert every effort to pro- 
vide sanitary sewer service and 
municipal water supply to fringe 
areas even if the above minimum 
lot sizes are provided. This service 
to all new subdivisions is needed 
in order to prevent disease, incon- 
venience, and duplication of con- 
struction of temporary installations 
which will eventually have to be 
replaced by municipal facilities. 

It is also desirable in order to 
prevent satellite communities and 
single-purpose districts surround- 
ing our towns and cities, and in or- 
der to qualify the home or the sub- 
division for federally insured loans. 

Issued by the Environmental 

Services Division 


HIGHWAY MONSTERS 
- - AGAIN 


It must be said for the trucking 
interests—they feel nothing suc- 
ceeds like excess. 

Last year they had a bill in Con- 
gress which would have allowed 
the operation of bigger, heavier 
trucks. This measure was shelved 
when there was an outery of pub- 
lic indignation—expressed both in 
letters to Congress and editorial 
opinion in the nation's press. 

Now they are back trying again. 
The new bill, H. R. 11870, is ex- 
actly the same as last years mea- 
sure, except that this one has a 
length limit. But that limit is set 
at 70 feet—a length that (except 


by special permit) is outlawed in 
all but two states. This would per- 
mit the operation of double-bot- 
toms—truck-trains made up of a 
tractor and two trailers. 

Exactly as in last year's bill, the 
new measure would permit heav- 
ier axle weights and wider trucks, 
despite the fact that it is known 
that heavier weights pound the 
pavement to pieces prematurely 
and put dangerous overstress on 
the nation's bridges, many of which 
were not designed to carry loads 
as heavy and as numerous as are 
put on them today. 

Most of our traffic today con- 
tinues to operate on two-lane 
roads. Passing a 70-foot truck train 
on such roads is virtually impos- 
sible—or, at least, highly danger- 
ous. And to have a multi-ton mon- 
ster tailgating you down a moun- 
tain road 
frightening experience. 

The truckers’ urge toward giant- 
ism is understandable because it 
would mean more profits. But 
huge truck-trains must share the 
road with the millions of motorists 
who for the most part have paid 
for those roads and bigger, heav- 
ier trucks simply are not compat- 
ible with the mainstream of today’s 
traffic. They should be kept within 
limits and AAA believes the limits 
should be kept just where they are 
today. 

Letters from constituents to their 
Congressmen played an important 
role in defeating last years bill. 
We suggest that if you don’t want 
to be crowded off the highways 
by bigger, heavier trucks you write 
promptly to your Representative 
in Congress. 

Our readers should express their 
opinion on this legislation by writ- 
ing to Rep. Ed Foreman, Room 
1721, House Office Bldg. Wash- 
ington, D. C. 20515; or to Rep. 
Manuel Lujan, Room 1317, House 
Office Bldg, Washington, D.C. 
20515. 

H. B. Mallory, General Manager 

American Automobile Assn. 


(Reprinted from New Mexico 
Motorist.) 
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can be a thoroughly 


| NOTICE TO 


OUR READERS 


NEW MEXICO 
ARCHITECTURE MAILING 
LIST BEING UPDATED 
The mailing list of New Mexico 
Architecture is undergoing revision 
and re-organization. In the process 
we find that some names have 
been dropped from the list and 
that other names which should 
have been receiving New Mexico 
Architecture were not on the list. 
Therefore, if you wish to re- 
ceive New Mexico Architecture 
regularly, and have not been do- 
ing so, please contact Mr. W. M. 
Brittelle, Sr., Post Office Box 7415, 


Albuquerque, New Mexico 87104. | 


A MERRY CHRISTMAS 


TO THE "STAFF" 


As another volume, No. 11, of 
New Mexico Architecture is com- 
pleted, the editor would like to 
express his gratitude to the two 
gentlemen who work to keep this 
magazine on a sound financial 
footing. W. Miles Brittelle, Sr., 
AIA Emeritus, and Robert Mal- 
loy, AIA, devote a great deal of 
time and effort to the securing 
and servicing of the advertisements 
which make the editorial pages 
of the magazine possible. 


Miles took over the task of Ad- | 


vertising Director in 1960. Bob 
joined the magazine staff last year, 
to be exact with the July-August 
1968 issue. 

I hasten to recognize one other 
person, a charming lady who has 


carefully and diligently kept the | 


accounts receivable in a remark- 
ably even balance with the ac- 
counts payable. Mrs. Miles Brittelle, 
Sr. has been our level- headed 
hookkeeper for the past 10 years. 
As editor, and friend, I wish the 
staff merry - merry 


magazine a 


Christmas and a prosperous New 
Mexico Architecture New Year. 
John P. Conron 
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FIDELITY NATIONAL BANK 


FIDELITY NATIONAL BANK 


Architect: Harvey S. Hoshour, XJ. A. Albuquerque, New Mexico 
BUILDER: Keleher Construction Company 
USE: Banking Operations 
CONSTRUCTION: Concrete block; KM Coating Exterior, 
Drywall Interior; Steel Joist and Metal Deck Roof Structure 
AREA: 4,250 Square Feet 
COST: $83,000, Including Sitework 
COMPLETION DATE: 1969 
CONSULTANTS: Structural —W. R. Underwood 


Mechanical—William Helfrich 
Electrical—Engineering, Inc. 


PHOTOGRAPHER: Dick Kent 
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The Fidelity National Bank 
has been designed as a mo- 
dern building which conscious- 
ly recalls. the architectural 
forms indigenous to the South- 
west. The arched entrance, 
the curved walls, the massive 
forms and the adobe color all 
relate to the traditional Pueb- 
lo architecture which is so 
much at ease in the New 
Mexico setting. 

The curved roof structure 
compliments the mountain 
forms against which the 
building is silhouetted and 
provides the additional height 
required to be in scale with a 
nearby two story building. It 
also contains a large rooftop 
heating-air conditioning unit 
and provides the desired spa- 
tial experience from the in- 
terior. 

The curved walls ease the 
sitelines for vehicles which 
must drive around the build- 
ing from east to west in or- 
der to reach the drive-up win- 
dows. 

The solid, massive forms 
were also conceived as an ex- 
pression. of the sound and 
firmly based banking opera- 
tions for which the bank is 
known. 

The visual drama desired 
in the main banking hall is 
intensified by the transition 
through the arched entrance. 
The safe deposit vault is fea- 
tured on the main axis of the 
building, while the tellers and 
the officers platform are lo- 
cated on either side of the 
main banking area. The board 
room, work areas and lounge 
areas are located to the front 
and rear of the main banking 
hall because of the narrow 
width of the site. 

The three curved ceiling 
openings create a spatial ex- 
perience in the center of the 
banking hall, while the lower 
ceilings to either side provide 
a more informal scale desired 
by the tellers and the officers. 
These openings also provide a 
dramatic source of light and 
a return air plenum for the 
mechanical system. 

H. S. H. 
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NEW MEXICO ARTS COMMISSION AWARDS 
1969 


"Award of Excellence" for New Construction. 
Private Chapel at Circle Diamond Ranch 
Hondo Valley, New Mexico 

Architect: Herbert Bayer, AIA, Aspen, Colorado 
Owner: Mr. and Mrs. Robert Anderson 
Photographer: Herbert Bayer 


"Award of Excellence" for Historic Preservation. 
The Church of San Jose de Gracia de Las 
Trampas, Las Trampas, New Mexico. A pres- 
ervation project undertaken jointly by the citi- 
zens of Las Trampas and the Las Trampas 
Foundation. 


Photographer: Laura Gilpin 
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Jury Statement: To Hildreth Barker and Associates, an 
Award of Merit for a Professional Office 
Complex. The jury unanimously responded 
to the lively, human-scaled character of 
this solution, a problem that is so often 
neglected. In providing varied yet consist- 
ently scaled geometric shapes and in the 
irregular patio effectively separated from 
public access and parking, the design cre- 
ates a delightful working environment 


H 


1 / 
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AFDA 
AWARDS 


The Alumni and Friends of 
the Department of Architec- 
ture at the University of Neu 
Mexico announce the winners 
in the design competition for 
designs of buildings not yet 
completed. The competition 
was open to all members of 
A. F. D. A 


Jury Statement: 


To John Reed, an Award 
of Merit for a small col- 
lege library. The jury rec- 
ognizes the unusually sat- 
isfactory plan of the build- 
ing: the work area is effi- 
cient and central; space 
for expansion abounds — 
and above all, the size, 
lighting, and removal from 
the line of traffic make the 
reading areas conducive to 
concentration 


Jury Statement: To 
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Willard Kruger and Associates, an 
Award of Merit for the Indian Memorial 
Park at Gallup. The jurors particularly ap- 
prove the imaginative architectural expres- 
sion which is so appropriate for this edu- 
cational and ceremonial complex. They al- 
so commend the skillful resolution of com- 
plex problems in site planning, the visual 
interest of massive building shapes and 
the use of compacted earth as a building 
material suitable to the site. 


The AFDA Board of Directors expects 
to continue this awards program on a bi- 
annual schedule. Announcement of the 1971 
program will be made in New Mexico Archi- 
tecture. 


A paper presented by Dr. David Gebhard at 
the International Design Conference in Aspen, 
Colorado. 


AMERICAN 


To American industry the packaging of 
the object is of far more importance 
than the function of the object. 


I would like to begin by considering the rela- 
tionship between the verbalizing process and that 
of design. Perhaps the best way to do this would be 
to look into one of the important historical concepts 
of 19th century architecture which has been con- 
tinually cited as a conditioning factor for the 20th 
century. In his influential book, Space, Time and 
Architecture, Sigfried Giedion brings up the oft-re- 
peated view that American design in the 19th cen- 
tury and to a certain extent even in the early 20th 
century was characterized as being “something that 
was expressive of simplicity, was technically correct 
and had a sureness of shape." I'd like to pose the 
question—was Giedion and others who have repeat- 
ed this myth really talking about a quality peculiar 
to American design, or was he in fact speaking 
about the predominant provincialism of America 
in the 19th century? 

I would like to suggest to you that he was talk- 
ing not directly about design, but about provincial- 
ism and the vernacular. Only here we must note 
that the American vernacular of the past century 
and a half has not been the vernacular of European 
peasant art, but that of the commercial world. Nine- 
teenth and 20th century American design, then, was 
not a peasant art, nor, in a sense design, or what 
have you; it was simply a creative art derived from 
commercial considerations. 


Now, what sort of historical comments may 
one make about the relationship of design and pro- 
duction to the social and political scene in America? 
Unquestionably, the major difference between the 
United States and Europe during the 19th and 20th 
centuries is that the American has approached the 
problem of the relationship between the political 
and social order, and production and design, through 
indirection. Thus, the unwritten belief seems to 
have been that as soon as you solve the problem 
of mass production and mass distribution of objects 
(primarily in a quantitative rather than a qualita- 
tive sense), you will in the process have solved 


INDUSTRIAL 


DESIGN 1890-1969 


the major social and political problems by creat- 
ing a universal middle class. Therefore, as a design- 
er, producer or manufacturer you would not have 
to be directly concerned with the social or politi- 
cal implication of what you're doing because you 
would be solving these problems by simply pro- 
ducing more objects, making them available to a 
larger and larger segment of an expanding middle 
class. 

Eventually the millennium would be reached 
and we would have created a single-class society, 
a class which can purchase and obtain all the ne- 
cessities plus anything else it desires. Obviously, 
what is being said here is that if you pursue this 
course of indirection, you will eliminate the prob- 
lem of an under-privileged class. 

Over the years Europeans have almost univer- 
sally criticized America for its lack of planning, 
whether social, political or environmental. Here 
again, it seems to me, the American approach, par- 
ticularly to environmental planning, has entailed 
something which has often been missing from the 
European planning of the 19th and 20th centuries. 
I suspect, at least unconsciously, that most Ameri- 
cans who have been involved with design, with 
production and what have you, have expressed an 
intuitive realization of the need and significance 
of the non-rational—that is the non-planned, the 
accidental, the element of chance. 

Now, what this has meant is that in the United 
States the concern has been to solve specific ma- 
terial problems, rather than broad social problems. 
In other words, instead of worrying about why we 
have automobiles, what are their social and politi- 
cal implications, the concern has been with the in- 
dividual problems which have arisen in the pro- 
duction of the automobile, not just in the direct 
sense, but indirectly as with the problem of roads, 
with the problem of air-contamination, and so 
forth. The important thing to note here is that 
such an approach has of necessity been a fragment- 
ed one. 
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It has also meant that those involved with de- 
sign and production have concentrated their atten- 
tion almost exclusively on material and technical 
problems to the exclusion of social or political prob- 
lems. One other significant consideration follows 
from this—that is the belief in the necessity of 
change. One “betters himself” primarily through con- 
tinually acquiring material possessions. But in an 
affluent middle-class society, these possessions are 
not fundamentally acquired because of pressing phy- 
sical needs; rather, they are acquired for their sym- 
bolic value. Thus, I think the intense involvement 
with change in the United States in the 19th and 
20th centuries has existed primarily on a symbolic 
level, not primarily on a functional level. 

Em sure there will be many of you who will 
disagree with me on this point. What I'm really 
saying here is that the symbolism of change has be- 
come the thing of prime importance, not the fact 
of functional change. If this view of the object as 
a symbol is correct, then much of what has happened 
and is happening in American design can be read- 
ily understood. For example, this would both ex- 
plain and justify why objects produced in America 
were meant to be experienced only in a momentary 
sense. In other words, the visual experience of an 
object was generally not meant to be long-lasting. 
If the object was correctly designed, it should not, 
as a symbol or a fact, last for a long period of time. 
One should experience the object as one might ex- 
perience a rare marachino cherry placed on the 
frosting of a cake. Enjoy it for the moment and then 
go on to the next dessert or the next feast. 

What this means, then, is that the predilection 
of the United States designers has been to create 
momentary visual forms. Now, of course, this has 
been one of the major objections which has been 
continually voiced by European critics to American 
design. They have violently objected to what they 
felt was the arbitrary changing of style in auto- 
mobiles, packaging and what have you. Such anti- 
pathy to change reveals that the European critics 
have failed to understand that the American in- 
volvement with change has been fundamentally 
symbolic, not factual. Thus, instead of being con- 
cerned with, say, an electric razor, with saving and 
finally buying the object, with maintaining and 
keeping it for a long period of time, with relishing 
it, with opening the cabinet and looking in at it, 
one realizes instead that you keep it for a few 
years, then you “chuck it” and get a new one. The 
new one need not necessarily function better. If it 
does, that’s perfectly fine, but it should above all 
look different and it should give you a different 
visual feel, a little visual bang for a period of time 
and then you throw it out. 

If you really look into the way you and I do 
respond to objects, we generally have a tremendous 
thrill when we finally acquire the object, particularly 
a visual thrill, plus I'm sure all sorts of other 
hidden thrills. But these thrills really last for only 


a brief period of time. After a while, it becomes a 
sedate object which we no longer experience in a 
visual sense. Thus, if one is visually sensitive, it's 
best to get rid of it and to have a new jag, a new 
experience, which will continually intensify one's 
visual perception. 

Now, what I would like to do is to historically 
illustrate these general observations which I have 
so far made by looking at two or three movements 
which have occurred from 1890 to the present. The 
first of these, which was very important, was the 
American version of the English Arts and Crafts 
movement. The high point of this movement oc- 
curred between 1890 and 1914. Its first major pro- 
ponent was that successful soap salesman, Elbert 
Hubbard, the author of the famous Letter to Garcia. 
It is not by chance that the first great proponent 
of the Arts and Crafts in the United States was 
fundamentally a salesman. Not that Hubbard was 
insentitive to design, for his Roycroftors produced 
handsomely designed fumed oak furniture and 
books — but his real interest was in selling an idea. 
Im sure that you have at one time or another seen 
the little books he published on the lives of great 
men and on other subjects. They're terribly embar- 
ssing and at times sardonic; their real quality was 
their beautiful packaging, and this is the quality we 
usually remember about them. You can just forget 
the text. These little books are marvelous things to 
collect and just spread out on a table. The crafts- 
manship of their packaging is, then, the titillating 
experience, not their content. 

In the early 1900s Hubbard was followed by 
a second proponent, who once again was concerned 
with the salesmanship of his product rather than the 
product itself. This was Gustav Stickley who founded 
the United Craftsmen Organization in New York in 
1901. From 1901 to 1917 he published The Crafts- 
man magazine, which became the spokesman for the 
Arts and Crafts movement in the United States. 

The first issue of The Craftsman contained the 
usual statement of principles, aims and objectives 
of the new organization. Here Stickley spoke of the 
need to go back to the simple, the need to utilize 
the machine in arts and crafts production and the 
need to couple this with a mild brand of socialism. 
But in striking contrast to similar movements in 
Europe, Stickley quickly discarded his socialism. 
By the end of the first decade the United Craftsman 
had become a broad and at least momentarily suc- 
cessful diversified "corporation" which produced not 
only books and furniture but even houses. It was 
Stickley, more than any other man, who propagan- 
dized and made successful that first great mass- 
produced American house, the California bungalow. 
It was he also who encouraged the rage for Mission 
furniture. 

The real importance of the American Arts and 
Crafts movement is that it was able to realize one 
of the major ideals of the English Arts and Crafts 
movement — that of making objects of “good de- 
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sign” available inexpensively, A person of very 
modest income could indeed go out and buy a 
fumed oak table, a Morris chair or a settee for 
phenomenally little money. Hubbard, Stickley and 
their followers and imitators really made these 
objects available even to the lower sezment of 
America's middle class; something that never took 
place on the continent or in England. 

Historically, the second movement which illus- 
trates my opening generalizations was that of the 
“modern” or “moderne” which clothed America of 
the twenties in angular, zigzag motifs, and then in 
the thirties and early forties there occurred the 
aero-dynamic, streamlined world of Buck Rogers. 
The most important point that we can draw from 
the history of the “moderne” in the United States 
from 1925 to 1942 is that it aptly demonstrates that 
a concern for function, a concern for materials and 
how materials are put together really had little to do 
with the design of a product, The “moderne” was 
simply another style. It illustrates that by 1930 there 
was no pressing need for a designer to primarily 
concern himself with functional requirements. The 
need was to symbolically express new ideals. The 
reason which the “moderne,” particularly in its 
streamlined phase of the 1930's, was so successful 
was that its utopian futurism helped to relieve the 
dismal reality of the depression years. This was a 
period of the radio as a veneered refrigerator, the 
streamlined iron, the Chrysler air-flow automobile, 
the streamlined excursion boats that might go seven 
or eight knots an hour, etc. Here, as a symbolic 
expression in designed objects, was the world of 
Buck Rogers. It is not by accident that such comic 
strips as Buck Rogers, Batman, Superman, and Cap- 
tain Marvel were introduced and became extremely 
popular in the 1930's. Going back even further in 
time one could equally argue that Amazing Stories, 
which was introduced in 1912, enjoyed a similar 
relationship with the design world of the 1920's 
This was the period, too, as far as futurism is con- 
cerned (a Buck Rogers futurism, certainly not the 
futurism of an Italian of 1910-1914), which pro- 
duced Orson Wells War of the Worlds in 1938. 
Perhaps, the passionate involvement we have with 
flying saucers today is sort of a carryover from the 
world of the 1930's. The attachment to streamlined 
forms in the 1930's and its continuation in auto- 
motive designs through the early 1950's, illustrates 
that American design at least has been conditioned 
almost solely by the commercial vernacular. The 
"moderne" existed, but not because it had any 
relationship to functional requirements in and of 
themselves, but because of its impact as a symbol. 

Now, what changes have we experienced since 
the end of the second World War? I would describe 
the visual ideas that have dominated the post 1945 
years as a sort of rough-and-tumble visual form 
perhaps based upon the design of the wartime jeep. 
The interest in angularity, in thin spindly forms 
which came to characterize designs of the 1950's 


was a direct outcome of the approach to design 
of the war years. It is true that most automotive 
designs of the late forties and early fifties did not 
reflect these new visual ideals for a decade or so. 
This new concern for angularity, of course, had no 
more directly to do with the expression of function 
than the earlier “moderne.” A new package had 
been created which was symbolically relevant for 
the fifties and sixties. 

There is one other element which is highly 
significant about post-WWII design in the United 
States and that is even though design firms might 
spend hours, months, years designing a Hallicrafter 
radio or other electronic gear, the demand was that 
they should appear as non-designed objects. 

This is quite a reversal from the symbolism 
of streamlining where one felt in almost an op- 
pressive way the presence of the designer. In the 
decades since 1945, there was a feeling that a “well- 
designed” object should express the feeling of not 
being designed at all. 

One other point should be made about post- 
WWII production, a point often missed by Euro- 
pean observers and critics: that is that production in 
a highly industrialized society need not, perhaps 
should not, lead to repetition. The mass production 
of objects and above all of components can express 
variety as well. 

The period from 1890 to 1969 then, illustrates 
that a fundamental concern of American industry, 
and I think quite rightly so, has been its concern 
for the packaging of the objects. In essence, the 
packaging of the object is of far more importance 
in the final analysis than the function of the object. 
The reason for this is simple, namely, that the con- 
cern of the designer both of yesterday and of today 
should not be, in fact, with function but it should 
be with the symbolic content of the object he 
creates, David Gebhard 


Dr. David Gebhard, historian, professor and 
author. A former director of the Roswell Mu- 
seum, editor of New Mexico Architecture mag- 
azine, and Fulbright Professor at the Technical 
University of Istanbul, Turkey. David Gebhard 
is currently associate professor of art history 
and director of the Art Gallery at the Uni- 
versity of California, Santa Barbara. He has 
organized a number of exhibits dealing with 
architecture in California and is chairman of 
the Committee for Historic Preservation in 
Southern California. His writings include works 
on Schindler, Purcell and Elmslie, George 
Washington Smith, prehistoric American Art, 
Ottoman Turkish architecture and “The Guide 
to Architecture in Southern California,” which 
he co-authored with Robert Win Winter. 
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THE 
ALVARADO 
HOTEL 


An Albuquerque landmark 
is slated for destruction. 


"In a burst of rhetoric, a flow 
of red carpet and the glow of 
myriad brilliant electric lights" the 
Alvarado Hotel opened on May 11, 
1902. Local businessmen and civic 
leaders expected that the building 
of the hotel “would attract the 
wealthier classes to stop in Albu- 
querque on their travels to the 
West.“ 

The Alvarado was designed in 
1901 by Charles F. Whittlesey of 
Chicago. Its working drawings, 
however, were prepared by the 
architectural department of the 
Santa Fe Railroad. The hotel was 
planned in conjunction with an ad- 
joining restaurant, gift shop and 
railroad depot and offices. These 
separate functions were joined to- 
gether in the design by arched 
arcades which surround much of 
the ground floor of the building. 


Jon Samuelson, Photographer 
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The Alvarado, an early photograph 


The wall surfaces of the building were covered 
with rough stucco and were kept simple and unclut- 
tered. Historical and ornamental features were re- 
stricted to the upper parts of the building and cer- 
tain of the interior areas. On the upper sections 
were located projecting parapets, towers and the 
like which obviously had been derived from such 
California Missions as the San Diego de Alcala, San- 
ta Barbara, and San Luis Rey de Francia. 

While the hotel does represent a continuation 
of the early Mission Revival of California, it also 
reflects the Spanish-Indian Revival which was just 
beginning to become popular in New Mexico. It 
was not until the teens that the Spanish-Indian 
Tradition, or as as it is often called, the “Pueblo” 
or "Santa Fe" style came into its own. 

The Alvarado "represents an important land- 
mark in the development of New Mexico architecture. 


It is traditional in the true meaning of the term, 
in that it entails a forceful visual statement most 
closely representing the times in which it was built. 

The Alvarado Hotel is now threatened with 
destruction. The Fred Harvey management intends 
to close the hotel and dining facilities sometime 
after the first of the year. The building has been 
scheduled for destruction shortly thereafter. Con- 
cerned citizens and civic leaders of Albuquerque 
have asked the Santa Fe Railway officials to post- 
pone demolition until studies can be completed 
which will determine the role that the Alvarado 
building might play in the re-development of down- 
town Albuquerque. 

The Alvarado building is old, some 67 years 
old, but initial investigations seem to indicate that 
the structure can be retained as an integral part 
of the Albuquerque downtown plans. At no cost 


NMA November-December 1969 


OM 
ONCEPT 10 
OMPLETION 


Griggs Exclusive 
Push Back Chairs 


Large people, little people, quiet people, 
squiggly people. Particular people 

For assembly or auditorium seating to 
keep creatures of comfort happy, we ask 
you to sit down on the job and judge! 
Griggs Push Back Chairs are beautiful 
strong, comfortable and meant to 
welcome the contours of particular people. 


Architects regularly use our design consultation 
services for: 


Science labs / Offices / Artrooms / Dormitories / 
Libraries / Auditorium seating / Home Economics 
labs / Gymnasiums 


UNIVERSITY BOOK STORE 
ALLIED SUPPLY 00. 


2122 Central, SE 
Phone 243-1776 
Albuquerque, N. M 


New double-insulated 
Dyzone roof deck 
is self-venting 


ZÜNOLTE 7. 5 © 
INSULATING ‘CONCRETE. 


H _ 
DYFOAM* VENT-BOARD 
гаа 


EXISTING DECK OR NEW DECK BASE 


On top, a layer of seamless, permanent 

Zonolite lightweight insulating concrete 
that can be sloped to drain easily and economi- 
cally, so leak-making puddles and ponds don't 
stay on the deck. 


Below, Dyfoam Ventboard. It's composed of 

Dyfoam expanded polystyrene boards sand- 
wiched between laminating material. The insu- 
lating concrete combined with Dyfoam Ventboard 
gives you economical U values down to .03. 


Vents are built right into the Dyfoam Vent- 

board. Water vapor passes through the lami- 
nating material into the vents, and is channeled 
out to the edges of the roof. 


No joints, no tape, no adhesives, no vapor 
barrier are needed with the new Dyzone roof 
deck. A thin slurry of Zonolite insulating con- 
crete serves as the bonding agent between deck 
and structure. 


Zonolite roof decks can only be applied by 
applicators we have trained and approved. Upon 
completion, the decks are certified to meet spe- 
cifications. 


99 — —— 


MAIL THIS: 
Zonolite Div., W. R. Grace & Co. 
Dept. NM 11 
[GRACE | с/о Southwest Vermiculite Co. 
5119 Edith Blvd. 
Albuquerque, N. M. 87107 
Gentlemen: Economical insulation down to U .03! Certified! Ver- 
satile! No messing around with joints, tape, glue or 
vapor barriers! Please send me complete information 
and specifications on DYZONE roof decks right away. 


+ 


NAME 


TITLE — = = 


FIRM — = = 


ADDRESS — = 


city = ———5ТАТЕ — В 


س — — 
س و ———— — — d————— M‏ 


| 
| 
| 
| 
| 
| 
| 


ММА November-December 1969 


to the city, The Albuquerque Chapter, AIA, has 
volunteered to provide an evaluation of the struc- 
tural conditions, and to prepare cost estimates for 
needed repairs. To be sure, as a hotel it might not 
be able to be an economic or feasible part of those 
plans, but other uses are being suggested and 
studied. There is a need for a continuation of the 
Alvarado's fine dining facilities, and for meeting 
rooms where food service is available. It has been 
suggested that a first-rate night club be included 
with these dining facilities. The existing courts 
and their surrounding covered walks have suggested 
the inclusion of small craft and regional shops. 
Broader development plans have included the pos- 
sibility of a Railroad Museum. Again the Albuquer- 
que Chapter, AIA, has agreed to evaluate all sug- 
gestions and to formulate recommended uses for 
the building. 

The Alvarado Building has been placed on the 
New Mexico Register of Cultural Properties. Fur- 
ther, the Alvarado has been recommended for in- 
clusion on the National Register of Historic Places: 
final action by the National Park Service is still 
pending. 

The New Mexico Cultural Properties Review 
Committee has addressed a letter to the Albuquer- 
que City Commission expressing its concern about 
the threat to the Alvarado Building. In the letter 
the committee stressed that it "feels strongly that 
the preservation of the structure is most important. 
The building represents an important landmark in 
the development of New Mexico Architecture. Fur- 
ther, the Alvarado is the first (1902) building in 
New Mexico, designed in the Spanish-Colonial style 
of architecture which the Atchison, Topeka, and 
Santa Fe Railroad adopted, after the turn of the 


The existing courts and 
their surrounding covered 
walks have suggested the 

inclusion of small craft 
and regional shops. 
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Alvarado Hotel, fireplace in dining room 


century, for its chain of hotels and railway stations 
throughout New Mexico, Arizona and California." 

Further, the Committee pointed out that the 
"Alvarado Hotel has been a social and architectural 
landmark in Albuquerque since its opening in 1902. 
It is the opinion of the Review Committee that the 
building can and should be a vital historical land- 
mark in the evolving plans for the redevelopment of 
downtown Albuquerque." 

Albuquerque, and, indeed, the citizens of New 
Mexico, ask only the time to plan and the cooper- 
ation. of the Santa Fe Railway Co. in finding 
equitable solutions to the problem of the preser- 
vation of the Alvarado. 

1. "Albuquerque Journal-Democrat," May 11, 1902. 


2. "Architecture and the Fred Harvey Houses" 
—David Gebhard, NMA, January-February 1964. 


Jon Samuelson, Photographer 
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